
Justin Massa, Founder and CEO of Food Genus, 

is a foodie from New Orleans. He moved 

to Chicago for college, got married here and 

stayed. He spent 10 years leveraging data for 

nonprofits, but when he moved from Pilsen 

to downtown he was overwhelmed with food 

choices and wanted to create something to 

point him in the direction of a specific dish.

Food Genius came to life as a consumer 

product in the spring of 

2010 and its team of co-

founders, Massa, Eli Rosen-

berg, Benjamin Stanley and 

Eric Cooper—all friends of 

Massa’s—joined what’s now 

TechStars Chicago to ramp 

up their business. Through 

a connection with Dan Lyne 

of World Business Chicago, 

Massa was one of several 

local entrepreneurs invited 

to a planning meeting for a local tech startup 

center. The committee of business and civic 

leaders heading the charge for 1871 wanted 

direct input from the community of talent is 

sought to serve. 

“1871 seemed like a crazy, overly ambitious 

goal that could maybe happen in 10 years,” 

said Massa. “Then 15 months later it was open  

and Food Genius was one of the f irst  

companies in the door.” 

Less than three months after moving into 

1871, Food Genius became the first company 

to graduate. According to Massa, the core 

advantage—and ethos—of 1871 is its ability to 

connect startups with large companies based 

in the Chicagoland area. 

Case in point, Chuck Templeton—of OpenTable 

and GrubHub fame, and currently managing  

director of Impact Engine—was an early  

mentor to Massa and his 

crew, providing many 

valuable introductions.  

“Being at 1871 shines a 

spotlight on what you 

do,” said Massa. “We im-

pressed the right people 

here which made raising 

capital easier.” 

Food Genius completed 

a Series A round of $1.4 

million in July 2012. Eighty percent of the 

money came from Chicago investors. 

In 2012,Food Genius switched its focus from 

B2C to B2B. Now it gathers and analyses data 

of emerging restaurant trends through its 

flagship product, Food Genius Reports. The 

data comes from more than 22 million menu 

items across 330,000 restaurants in the U.S. 

Clients include Kraft, Safeway, Bosco and 

Grecian Delight. 
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“BEING AT 1871 SHINES

 A SPOTLIGHT ON WHAT 

YOU DO,” SAID MASSA.

“WE IMPRESSED THE 

RIGHT PEOPLE HERE 

WHICH MADE RAISING 

CAPITAL EASIER.”

FOOD GENIUS’ RECIPE FOR SUCCESS: 
EASY TO USE + BIG DATA + FOOD

FUNDING 

2012

$1.4 million (Series A)

EMPLOYEES
Current 
10 full-time

Future 

2-3 more full-time

in 2013

HISTORY

Spring/2010  –  Founded

05-08/2012  –  Time at 1871

01/2013  –  Launched  

Food Genius Reports

AWARDS

06/2013  –  Core 77 Design 

Awards, Food Design  

(professional runner up)

05/2013  –  Techweek 100

05/2013  –  Entrepreneur’s 

100 Brilliant Companies

11/2012  –  Chicago  

Innovation Awards, Up and 

Comer Honoree

09/2012  –  Crain’s Chicago 
Business Tech 50

 


